Intent

Post-16

In Post-16
students will
be taught
to:

-Read and
interpret
case studies
& scenarios
for
assignment
and exam
content as
well as
wider
reading
around the
subject.
-Develop
and fine
tune
analysis and
evaluation
skills.
-Consolidate
knowledge
of subjects
and when in
Year2,
interleave
effectively
to access
higher
marking
bands in
Unit 2 and
unit 6.
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Implementation

HT3 HT4

HT5

Unit 5 —International Business

External Resit Opportunities

Certification

Jan Unit2 — Developinga
Marketing Campaign
EXTERNAL ASSESSMENT

HT5

Unit 2 Developing a Marketing
Campaign

Unit 4 —Managingan Event

Unit 6 Principles of Management

Unit4 —Managingan Event

Unit 1 Exploring Business
Unit 28 —Branding

YEAR 1 and 2 KEY

Unit GLH

Unit 2 — Developing a Marketing 90
Campaign

HT1 HT2

Unit 8 — Recruitment Unit 9 —Teambuilding

and Selection Process

Unit 4 —Managingan Event 90

Unit 3: Business and Finance

Unit 6 — Principles of management 120

Unit 5 —International Business 90

Unit 28 —Branding 60
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January Unit 3 — Business and
Finance EXTERNAL ASSESSMENT

c
3.
~
[
m
<
°
)
=)
=
(5]
w
c
@,
3
[o]
wv
wv

Impact

HT3

By the end of
Post-16,
students will
develop
detailed
knowledge and
skills:
- Students able
to critically
analysetext
independently
inexam
conditions and
when given
official
assignment
briefs
- Students able
to consistently
apply analysis
and evaluation
structures
without the
need to
scaffold.
- Effectively
interleave
between a
variety of units
to achieve
Distinction
criteria.




